
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

BEFORE 

Content revamp for startup hedge fund’s key sales tool (new design template was a second phase, not 
shown here).  Shown above are first five pages of pitchbook (next few pages after these were performance 
charts).  Homegrown pitchbook had good data but lacked organization, clear statement of value proposition, 
and narrative flow.  BKCG worked with manager to identify core messages as well as sales and investing 
contexts. 
 



 
AFTER 

First six pages of revamped pitchbook content, which sought  to differentiate fund from competitors, tell story in a 
compelling way.  Among many revisions: A pithy quote from institutional investor establishes key takeaway by 
beginning with it and isolating it.  “Overview” provides basic info up top (important for when pitchbook is sent 
ahead or left behind), and outlines the rest of the presentation.  “Principles” pages create context and argument 
for fund’s strategy, mixing graphics and text treatment for most compelling presentation.  “Strengths” page was 
rewritten as closing argument at end of pitchbook. 


